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3Ö ĊÚ}[Ĝûā ĚÚþÍ}z ĚÃ§þ§ §ÖęÆþÚÖÑ§ÖĊ[Í sÃ[ÍÍ§Ö»§ā [Ö} āÚsÆ[Í 
responsibility are more pressing than ever, we recognize the 
importance of understanding and minimizing our ecological 
footprint.

This Impact Report is our way of sharing our journey - highlighting 
iÚĊÃ Úēþ éþÚ»þ§āā [Ö} ĊÃ§ sÃ[ÍÍ§Ö»§ā Ě§ ´[s§î 3Ċûā ÖÚĊ ËēāĊ [iÚēĊ 
}[Ċ[Ą ÆĊûā [iÚēĊ Úēþ §ęÚÍęÆÖ» āĊÚþĜz Úēþ sÚÑÑÆĊÑ§ÖĊ ĊÚ 
accountability, and our ambition to integrate sustainability into 
everything we do.
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OUR JOURNEY TO A SUSTAINABLE FUTURE

As a pioneer in the fitness industry, Tunturi always focuses on product quality, customer satisfaction and 
ethical business practices. With the current awareness of environmental impact, transparency and social 
responsibility, we fully recognize our role shaping a more sustainable future.

Guided by our Scandinavian heritage where nature and well -being is highly valued, we have adopted 
a sustainability strategy based on three pillars: product, planet and people .

As we cannot do it alone nor all at once, we strongly believe in the power of incremental changes and 
strive to collaborate with partners. Sustainability should be integrated in all our activities, where we 
should monitor our progress and measure our impact . 

We commit to full transparency, regular accountability reporting, and ethical decision -making that 
balances profit with purpose. We believe that doing business should benefit not just shareholders, but 
all stakeholders ® including employees, suppliers, communities, and the environment.

Sustainability goes beyond the environment and social standards in the value chain . It is also 
about creating well-being for all our stakeholders . Therefore, we remain committed to promote a 
healthy lifestyle and support initiatives that promote physical and mental health: 
Feel better every day!

Emiel van Triest
Owner/CEO Tunturi New Fitness

A word from our CEO
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ABOUT TUNTURI
PIONEERS IN FITNESS
SINCE 1922

Tunturi Fitness was born in 1922 in the heart of Finland, a land known for its natural beauty, 
resilience, and minimalist strength. What started as a small bicycle repair shop in Turku evolved 
into a pioneering force in home fitness. In 1969, Tunturi revolutionized the industry by introducing 
sgd vnqkc­r ehqrs dwdqbhrd ahjd dqfnldsdq enq gnld trd²a milestone that brought professional 
training into everyday living rooms and helped shape the future of personal fitness.

To this day, the spirit of innovation and wellness that defined those early years remains central to 
who we are. Rooted in the calm strength of the Finnish highlands, our products reflect the clarity 
and simplicity of Scandinavian design²crafted to help people move better, feel better, and live 
better.

Our global team is united by a shared belief in the power of movement. From R&D and design to 
logistics, marketing, and service, everyone at Tunturi Fitness is driven by the mission to make 
fitness accessible, inclusive, and sustainable.
We understand that health is a personal journey²ever-evolving and shaped by time, lifestyle, and 
`lahshnm- Sg`s­r vgx ntq oqnctbs q`mfd jddor fqnvhmf9 eqnl b`qchn `mc rsqdmfsg dptholdms sn
smart accessories and virtual training experiences like Tunturi Routes.

And the name? Tunturild`mr ®ahf lntms`hm¯ hm Ehmmhrg²a symbol of pushing boundaries and 
bnmptdqhmf bg`kkdmfdr- Sg`s qtrg ne dmdqfx `esdq ` fqd`s vnqjnts> Sg`s­r vg`s vd athkc enq-
Snc`x+ itrs khjd nudq ` bdmstqx `fn+ vd­qd gdqd sn gdko xnt qd`bg xntq fn`kr²anytime, anywhere, at 
every stage of life.
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PIONEERS IN FITNESS
The ergometer exercise bike was the result of long development and design work, and production which began in 1969. The year 1968 saw 
sgd hmsqnctbshnm ne sgd ehqrs dqfnldsdq dwdqbhrd ahjd b`kkdc ` ®kuntometri¯ 'ehsmdrr ldsdq(- Hsr rtbbdrretk k`tmbg v`r sgnqntfg9 chqdbs
advertising was used to approach the most important influencers, doctors and the authorities.
Isr onotk`qhsx v`r a`rdc nm hsr d`rd ne trd- Sgd ehsmdrr ldsdq v`r sgd vnqkc­r ehqrs cduhbd enq ld`rtqhmf ehsmdrr `hldc `s gnle users.
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100 YEARS OF SOCIAL ENGAGEMENT AND SUSTAINABILITY IN OUR DNA

The global recession also 
reached Finland. There was a 
shortage of everything, and 
living conditions were generally 
poor. An important factor 
contributing to the bicycle 
industry surviving this era of 
shortages was the sale of spare 
parts: if people couldn't afford to 
buy new bikes, old bikes were 
put back into use.

Commencement of a 
Socially and Sustainable 
History

In the early years, bicycles 
became increasingly 
affordable for the working 
population, significantly 
boosting the demand for and 
popularity of bicycles. 
Especially for rural 
populations, the bicycle 
replaced unsustainable forms 
of transportation.

By making bicycles accessible to a 
broader audience, including rural 
populations, Tunturi contributed to 
reducing dependence on unsustainable 
transportation. Moreover, during 
periods of scarcity, such as during the 
global recession and wartime, Tunturi's
resilience was evident as the company 
adapted by reusing materials and 
producing innovative products like 
strollers and wheelchairs.

Strong Social 
Engagement

Initiation of Second 
Life Program

Bicycles: An Accessible and 
Sustainable Form of 
Transportation

In 1922, brothers Aarne and 
Eero Harkke founded 
OxĐqþjdkk`qhTunturi, initially 
focusing on bicycle production. 
As the bicycle industry evolved, 
so did Tunturi's commitment to 
sustainability and meeting 
societal needs.

1930

Importance of a Healthy 
Lifestyle with Introduction of 
Exercise Bikes

Tunturi recognized the importance 
of promoting a healthy lifestyle 
and wanted to contribute to 
people's well -being. The 
introduction of exercise bikes 
marked the company's entry into 
the fitness industry. These early 
innovations laid the groundwork 
for Tunturi's commitment to 
promoting health and well -being.

19401922 1950 1960
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Focus and Innovation 
on Fitness Equipment

1970 1970 1990 1990 2024

First Home Use 
Exercise Bike

Inspiration for a Healthy 
Lifestyle with Free Apps

Global Spread of 
a Healthy Lifestyle

Tunturi developed the world's first 
home fitness measuring device: 
the W1 exercise bike. A completely 
new system for their exercise bike -
a combination of a disc brake and 
spring balance, for which patents 
were applied: its popularity was 
based on ease of use.

In the 1990s, Tunturi Fitness took a 
significant step by becoming an 
independent entity focused on 
developing and manufacturing 
fitness products. This focus 
enabled Tunturi to specialize and 
innovate in the field of fitness 
equipment.

As the demand for fitness 
equipment grew, Tunturi
expanded its offerings while 
maintaining a commitment to 
quality and innovation. During 
these years, Tunturi's export of 
fitness equipment contributed to 
the global spread of healthy 
lifestyles.

By offering training apps at no 
cost, Tunturi aims to make fitness 
and health accessible to everyone. 
Tunturi Routes is a free training 
app that can be used with Tunturi
cardio equipment. Tunturi Training 
the a free training app that can be 
used for training with accessories.

1970 1980 1990 2020

With the acquisition of Product Fit 
B.V. and Fitness Delivery, Tunturi
launched a premium brand in 
waterrowers Fluid brand and  
opened a physical store under  
Fitness Delivery label.

On January 1st, 2022, we officially 
started a partnership with Fitkids
to support inclusive access to 
physical activity for children with 
chronic illnesses or disabilities.

Fluid and store 
Fitness Delivery

2022

100 YEARS OF SOCIAL ENGAGEMENT AND SUSTAINABILITY IN OUR DNA

9



TUNTURI FITNESS IMPACT REPORT 2024

TUNTURI TODAY 
Facts & figures

Since 1922

Scandinavian heritage, Dutch brand,

Global network & efficient supply chain

Over 50+ countries worldwide

Over 200+ partners

Warehouses (Almere, the Netherlands)

Franchise Fitness Delivery stores (Hilversum, Geleen)

50 employees

Own brands:

10
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Our purpose
We envision a world where everyone²regardless of age, ability, or background²

can enjoy the benefits of an active and healthy lifestyle. Our ambition is to break 

down barriers to movement by leading in sustainable innovation, circular design, 

and global well -being. We strive to create a future where fitness is not a privilege, 

but a right for all²empowering people everywhere to feel better every day.

Our mission
Our mission is to support as many people as possible on their journey toward a 

healthy body, a balanced mind, and a happy life. We focus on inclusive health 

and broad accessibility, developing fitness solutions that make movement 

achievable for everyone. Through sustainable design, ethical production, and a 

commitment to quality, we aim to make a positive impact on both people and 

the planet. 

FEEL BETTER EVERY DAY.
FOR EVERYONE.

11
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OUR CLIMATE PLEDGE & OUR PROMISE

Always make durable products
From day one, our focus is on durability, safety, 
and circular design. We engineer products 
using high-quality components that are easy to 
maintain and repair, offering repairability 
throughout the full product lifetime. Vd cnm­s
believe in wasteful design. Instead, we 
embrace circularity with a growing 
refurbishment program, and a system to 
disassemble and re-use components²giving 
our products and materials a second life 
wherever possible.

Building a healthier future for both people and planet.

12

Care for the planet
Our production partners share our values. 
Certified and closely aligned with our 
sustainability goals, they help us reduce 
environmental impact by using renewable 
energy, recyclable materials, waste and water 
treatment systems, and emission-reducing 
technologies like electric forklifts and filtration 
machinery.

Vd­qd `krn l`jhmf o`bj`fhmf rl`qsdq²
decreasing use of Styrofoam and plastics, and 
switching to recycled materials wherever 
suitable.

Fitness solutions that makes 
you move
We create fitness solutions that are made to 
move with you²and built to protect the planet 
and care about our customers, employees and 
business partners.

To achieve this, we have grouped our initiatives into three focus areas: Product, Planet, and People. At every step, we choose progress 
nudq bnmudmhdmbd- Sg`s­r gnv vd lnud snv`qc ` gd`ksghdq ok`mds²not just for today, but for every generation after.
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OUR IMPACT 2024 AT A GLANCE

Customer 
Satisfaction 
Survey
International
Customers

9,2

90%
Suppliers
Signed
Code of
Conduct
& BSCI

1st

Outles
Sales

1.227.048 km
Ride, Run, Row
Tunturi Routes

90%
EV

46%
RENEWABLE
ENERGY

Styrofoam
Reduction
Home trainers

-346 CBM 

Employee
Satisfaction
Survey

7,4

1% 
of Profit goes to 

Fitkids foundation

Understanding our footprint 
CO2 /e in tons

Pioneers in fitness
Product quality

+22K 
subscribers 
Tunturi Training

Scope 1 :  18,9 t kg 
Scope 2  : 25,8 t kg
Total 44,8 t kg

Consumer
Satisfaction
Tunturi : Good / 
Very Good

4,42

13

Continuous 
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By focusing on smart construction and easy 
repairability, we extend product life and reduce 
waste from the very beginning.

PRODUCT
Durability starts at the drawing board

14 TUNTURI FITNESS IMPACT REPORT 2024
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SMART & DURABLE PRODUCT DESIGN

We continuously refine our production processes to maximize durability, carefully 
selecting materials and techniques that stand the test of time. We make a conscious 
decision to stay out of disposable product categories ²because true sustainability 
means designing with intention, not obsolescence.

Our commitment to product innovation goes hand -in-hand with rigorous user 
validation. Every new development is shaped by market insights, ergonomic 
research, and real-world testing²from early research and prototyping to the final 
product. This ensures our solutions meet the highest performance standards and 
truly respond to user needs.

Looking ahead, we will also request detailed reports from our suppliers to gain 
deeper insights into their materials and processes. This will allow us to further 
monitor and maintain the high standards we expect throughout our supply chain.

By putting durability and design integrity first, we help customers train with 
confidence²while lowering their environmental footprint for a more sustainable 
future.

Durability starts at the drawing board.

15

Example how smart design helps reducing package 
waste printed in our digital manuals.
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CUSTOMER & CONSUMER
FEEDBACK

At Tunturi, customer and consumer feedback is not just appreciated²
hs­r dladccdc hmsn dudqx rsdo ne ntq oqnctbs cdudknoldms oqnbdrr-
Whether it comes from business meetings, trade fairs, in-store 
conversations, or field visits by our sales managers and buying team, 
every insight matters. Feedback gathered directly from our store is 
especially valuable, offering first-hand input from people who use our 
products daily and from staff who understand customer needs deeply.

These real-world experiences shape how we improve, adapt, and 
innovate. All feedback is carefully documented, shared internally, and 
discussed in dedicated product development meetings. From fine -
tuning designs to improving features and usability, our adjustments 
are directly guided by what our customers want and need.

At the core of our product development
and continuous improvement

16

Example of customer feedback 
during Fiboe`hq JĐkm @oqhk 1/13-
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PRODUCT QUALITY & SAFETY

This structured customer and consumer feedback loop is part of our Consumer 
Complaints and Continuous improvement process. It helps us reduce product failure 
rates, improve quality, and ensure transparent communication with our suppliers. By 
continuously refining our processes and preventing repeat issues, we not only boost 
customer satisfaction but also reduce costs and build more reliable, high -performing 
products.

Our goal is clear: to achieve a failure rate per supplier below 4%. When we meet this 
target, we consider it as acceptable.

Foundational to everything we do

17

Score 2024 Goal 2025

1,65% <4%

Baseline
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Fitnessdelivery is the fastest-growing online fitness store in the Netherlands. With a wide range of products 
across various categories, they meet the growing demand for home workouts as well as equipment for gyms 
and physiotherapy practices.

@s Ehsmdrr Cdkhudqx+ ntq btrsnldqr gdko rg`od vg`s vd cn- Sgdhq eddca`bj hrm­s itrs vdkbnld²hs­r drrdmsh`k-
It guides us in improving our products, refining our services, and staying in tune with what people truly 
need. By listening closely, we build trust, spark innovation, and keep raising the bar. Because when our 
customers speak, we take action.

IN REPUTATION WE TRUST
Listening what matters

Customer Satisfaction score
8,2

Score 2024 Goal 2025

8,2 8,5

Baseline
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The Tunturi webshop is the official online store for Tunturi, a fitness brand known for its high -quality, 
durable, and user-friendly fitness equipment. Through the webshop, customers can browse and purchase a 
wide range of products.

The webshop typically offers detailed product information, customer support, spare parts, manuals, and 
sometimes exclusive deals or bundles. It reflects Tunturi's brand commitment to making fitness accessible, 
sustainable, and enjoyable for everyone®whether you're a beginner or an experienced athlete.

TUNTURI
Listening what matters

Customer Satisfaction score
Good / Very Good

4,4

Score 2024 Goal 2025

4,4 4,5

Baseline
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ECO FRIENDLY

Product innovation goes hand in hand with sustainability. Our 
Acupressure Mat Set²complete with mat, pillow, carrying bag, and 
app access²is crafted using a blend of 55% linen and 45% cotton, 
offering soft, breathable comfort without synthetics.

The mat is filled with naturally pressed coconut fibers for lasting 
support, while the pillow uses buckwheat hulls²100% natural, 
adaptive, and biodegradable.

More new eco-friendly product launches will follow as we continue 
our mission to innovate responsibly and support the planet.
Certified by ECOvert.

Sustainable Design - The Acupressure Mat

20 TUNTURI FITNESS IMPACT REPORT 2024

Example of product 
development that proves that 
wellness, durability, and 
environmental care can go hand 
in hand.



TUNTURI FITNESS IMPACT REPORT 2024

21

At the heart of our commitment to a better planet lies a 
clear vision: reduce our environmental footprint while 
driving meaningful change across the supply chain. From 
partnering with suppliers to implement sustainability 
improvement initiatives to actively reducing Styrofoam in 
ntq o`bj`fhmf+ vd­qd enbtrdc nm qd`k+ ld`rtq`akd hlo`bs-
By transitioning to renewable energy sources and 
dladcchmf bhqbtk`qhsx hmsn ntq oqnctbs khedbxbkd+ vd­qd
building a more responsible future. Our involvement in a 
dedicated sustainability advisory board ensures 
accountability and innovation, while a growing 
understanding of our Scope 1 and 2 CO �•emissions helps 
us target reductions with precision. Together, these 
initiatives form the foundation of our long -term 
environmental strategy.

PLANET
ENVIRONMENTAL IMPACT
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